
This Newsletter informs about ZCCE`s activities and projects. It also gives

an overview of our events and published and reviewed publications. You

can also find all of this on our website. Take a look!

Click here!

Creative Economies Forum 2024 (CEF 24)

Creative Tech Switzerland – From mapping the field to setting the

agenda

With the publication of the first Swiss Creative Tech Startups Report with

Fuelarts (USA) on 24 June, the Zurich Centre for Creative Economies

(ZCCE) has shed light on the emerging Creative Tech Sector in

Switzerland.

To put this topic on the public agenda, the aim of the 4th Creative

Economies Forum (CEF 24) in September was to write the first Creative

Tech Manifesto for Switzerland. Based on the four key topics

"Education/Research", "Collaboration/Society", "Design of Narratives" and

"Strategy", discussions were held with experts and stakeholders from

various sectors of the creative industries in workshops. FARNER, the

leading Swiss communications agency, is supporting the design process

of this manifesto and has answered the key questions in today's social

media diversity with a keynote entitled "Creative Agenda Setting: How to

Capture Attention and Elevate Your Topic on the Agenda of those Who

Wouldn`t Naturally Engage", because "Build it and they will come" is a

myth!
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Foto credit: Johannes Dietschi; Visuals: Katrina Günther; Copyright: ZCCE 

Two T-Minors have started: "Creative Economies in

Practice" and "Entrepreneurial Thinking and Action"

Since September 2024 ZCCE participates in the new Major-Minor study

model with two T-Minor offerings. Both T-Minors support students with

their entrepreneurial projects. Whenever possible, students are also

involved in research and consulting projects at ZCCE.

The first class of the transversal Minor “Creative Economies in Practice”

has been integrated in the Zurich Centre for Creative Economies at ZHdK

and is a two-year program that aims to professionalize students in the

fields of cultural policy, creative industries, digital transition and

emerging topics. The students in this T-Minor are an integral part of the

ZCCE and will evolve in interaction with it.
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The second T-Minor «Entrepreneurial Thinking and Action» is a one year

program where students develop entrepreneurial skills as a basis for

trendsetting careers and projects in art, culture and the creative industry.

With these programmes, the ZCCE completes its mission around four

pillars: research, consulting, the Z-Kubator and teaching.

Bookpresentation and Discussion: "Strategic

Creativity"

@Zurich Design Weeks
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On 26 September book "Strategic Creativity: Shaping the Future to

Change the Present" was presented as part of the Zurich Design Weeks

program. An interesting discussion between the authors Simon Grand and

Christoph Weckerle took place in the "Design Zentrale" at the Museum für

Gestaltung.

Foto credit: Katrin Stowasser, Copyright: ZCCE

Strategic Ceativity is the first book to address creativity from a

strategic perspective. It discusses, through examples and theoretical

reflection, how strategic thinking enables creative solutions—and why it is

mistaken to conceptualize creativity and strategy as opposites. It argues

that to change the present, we need to learn how to shape the future.

This, so the authors, requires embracing strategic creativity.

To order the book please click here.

http://260201.eu2.cleverreach.com/show_mailing.php?vars=1&id=15413637&type=html&vars=1
https://260201.seu2.cleverreach.com/c/100550751/[USER_ID_SECURE]
https://260201.seu2.cleverreach.com/c/96239483/[USER_ID_SECURE]


Cultural Monitoring for the Federal Office of Culture

(BAK)

Early 2024, the ZCCE was commissioned by the Federal Office of Culture

to develop a prototype for a national cultural monitoring system. The

project is based on the priorities of the National Cultural Message 25 – 28

and focuses on "Culture as a Working Environment". The aim of the

monitoring is to be able to better track developments in Switzerland's

cultural sector and to develop an evidence-based cultural policy. The

report was submitted November 24.

Published data by ZCCE

These are the latest published data this year at www.creativeeconomies.com

Jobradar for Creative Occupations Switzerland 2012Q1–2024Q3: In the 3rd quarter of

2024 (reporting date: 15.08.2024), a total of 14,271 open jobs in creative occupations in

Switzerland were advertised on the websites of companies and recruitment agencies. This

corresponds to 6.0% of all advertised job vacancies. More about this:

creativeeconomies.com
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Creative Economy Employment Switzerland 2010–2023: In Switzerland, a total of

567,000 persons were employed in the Creative Economy in 2023, which is 3.8% (+21,000)

more than in 2022 (546,000; persons on short-time work are considered as employed). In

contrast, the number of employed persons in the overall economy increased by 2.0%

(+96,000) compared to the previous year. More data: creativeeconomies.com
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Creative Economy Employment Switzerland 2023: Between 2021 and 2023, about

549,000 people were employed in the Swiss creative economy on average. This represented

11% of the total workforce. About one half (267,000) were employed in the creative

industries, while the other half (282,000) pursued a creative occupation outside the creative

industries (“embedded”) in the wider creative economy. More special info:

creativeeconomies.com

What if…! Workshop for the not (yet) Realised!

The workshop for the unrealised or not yet realised has already taken

place eight times this year. With colleagues and experts from inside and

outside ZHdK, Katrin Stowasser and Simon Grand talk about unrealised

projects and try to bring out the criteria of artistic action and creative

processes. The aim of the "Workshop for the Unrealised" is to engage with

projects from our own research, from artistic practice, from design, from

curatorial contexts, from strategic initiatives, etc., that have not yet been

realised.

For what if discarded ideas, rejected projects or unselected materials

contain the better solutions? What if there is an important core of creative

practice in trying, failing and experimenting? In artistic, creative,

scientific and entrepreneurial contexts. And what if this is precisely how

human intelligence differs from machine intelligence?

An unrealised, rejected or initially discarded project does not necessarily

mean a failed attempt. Rather, it is an essential part of every creative

process and deserves attention and more intensive examination.

More Information and dates.
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ZCCE in an international context

Congreso Ciudades Creativas, Spain

ZCCE has been invited to the International Congress on Creative Cities in

Segovia, Spain. Christoph Weckerle will speak at a round table on

'Creative Economies and Spontaneous City Design'. 

Programme:

Congreso Ciudades Creativas | Programa
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Book Review: A Modern Guide to Creative Economies

Edited by Roberta Comunian, Alessandra Faggian, Jarna Heinonen, and

Nick Wilson. Published by: Elgar Modern Guides

More: creativeeconomies.com
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A review by Carole Gürtler

This book assembles a collection of fresh perspectives on creative

economies. With an interdisciplinary approach, it encompasses a wide

array of contributions that offer insights across various fields, such as arts

and cultural management, cultural policy, cultural sociology, economics,

entrepreneurship, management and business studies, geography,

humanities, and media studies.

More: creativeeconomies.com
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Z-Kubator: Incubatees in the media

Participants of the Z-Kubator incubator programme “What’s

next_Project” have recently been covered in several Swiss media.

KIM im Tages-Anzeiger: Tigermücken in Zürich

www.tagesanzeiger.ch/tigermuecken

Video-Portrait: KIM von BURRI public elements.

www.linkedin.com/posts/burri-public-elements-ag

NEUNOI in SRF 10 vor 10: Der Schuh der mitwächst.

www.srf.ch/sendungen/10vor10

NEUNOI auf Galaxus: Der Schuh der mitwächst.

www.galaxus.ch

ABOUT US

For further information please see and explore our new website or contact

us: ZCCE

All the best, ZCCE Team 
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